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Enhanced Communication

Including consumers in the process, E foster,
encourage and promote creative ways to
develop services and supports to-serve
consumers want and need by maximizing
existing funding, using open communication and
developing trusting relationships by promoting
partnerships and multi-dimensional two-way
communication among consumers, Department
of Health and Human Services, the Behavioral
Health Regions, Regional Centers, Community-
Based Agencies, peer providers, and BH
Division Advisory Committees.




